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The Tokyo Dome Group at a Glance

(As of June 1, 2007)
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Description of Business

Tokyo Dome City
The Tokyo Dome Group’s mainstay businesses are located within Tokyo Dome City and
include Tokyo Dome, Tokyo Dome City Attractions, LaQua, and the Tokyo Dome Hotel.

Resort Operations
These consist mainly of amusement parks, hotels, golf courses and ski resorts, while
hotels include the Atami Korakuen Hotel and Sapporo Korakuen Hotel.

Other Leisure Operations
Other leisure operations consist of bicycle racetracks such as Matsudo Keirin, game
centers located outside Tokyo Dome City, and sports clubs.

The Retail segment consists of the nationwide Shop-In chain of variety goods shops.
Store managers work in collaboration with urban working women—the traditional
source of new lifestyle trends to enrich everyday life—to develop authentic and origi-
nal styles that touch the lives of customers.

The Finance segment consisted of the wholesale finance business, the leasing business
and various insurance agencies until the fiscal year ended January 2007, but has been
abolished from the fiscal year ending January 2008 following the exit from the wholesale
finance business. The remaining leasing and insurance agency businesses have been
transferred to the Other segment. All shares and loan assets in Korakuen Finance Co.,
Ltd. were transferred in November 2006 to the Lone Star Group.

The Other segment consists of real estate leasing and sales, leasing, building mainte-
nance, design/construction and operation of parking garages, life/nonlife and medical
insurance agencies, and cable television broadcasting.
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Sales and Other Operating Total Assets (Note)/
Revenues/Component Ratio Component Ratio
(Millions of yen)(%) (Millions of yen)(%)

91.3%
¥268,203

1.6%
¥4,560

5.8% 1.2%
¥5,933 ¥3,646

5.9%
¥17,362

Highlights (Fiscal Year Ended January 31, 2007)

Revenue at Tokyo Dome rose as a result of greater income stemming from
the hosting of professional baseball games for the Tokyo Yomiuri Giants, the
Asian round of the World Baseball Classic, the U.S.-Japan baseball series, as
well as concert events.

LaQua, marking its fourth year of operations, renovated its spa facilities
and expanded its services to include new saunas, as well as beauty and
body care salons.

The Tokyo Dome Hotel achieved the highest annual occupancy rate since
its opening and posted an increase in accommodation revenue, given a sub-
stantial boost by major events held at Tokyo Dome, reservations from indi-
viduals made via the Internet, and other factors.

Our hotel in the Sapporo area achieved overall revenue increases. The rise
was the result of strong efforts in the Accommodation Division, which in-
creased guest numbers by stepping up Internet reservations and through
other means, and in the Banquet and Restaurant divisions. Also, the Nippon
Ham Fighters’ victory in the Japan Series made a significant contribution to
sales at off-site stores at Sapporo Dome.

Our hotel in the Atami area set a new record for guest numbers since its
opening and increased sales from the previous fiscal year as a result of its
sales plan to mark the 10th anniversary since the opening of the tower sec-
tion of the hotel, and positive cooperation with major travel companies.

For the Shop-In retail outlets, which sell cosmetics and other variety
goods, the Shinjuku Mylord store was closed, while the Machida store
reopened in a new location. Four stores, including the Shinagawa location,
were renovated.

The Tokyo Dome Group decided to exit from the high-risk finance business.
All shares and loan assets in the Korakuen Finance Co., Ltd. were transferred
in November 2006 to the Lone Star Group, which has a strong track record in
the finance business. This concluded the Company’s exit from the business.

Positive performance by Korakuen Sogo Service Co., Ltd., which conducts
commissioned business at the Tokyo Dome, LaQua, Tokyo Dome Hotel and
other facilities within Tokyo Dome City, led to arise in sales from the previous
fiscal year in the building maintenance business within the Other segment.

Note: Total assets exclude corporate assets of ¥52,197 million (US$429 million).



